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COMMUNITY LEADERS [INCLUDE NAMES ACCORDINGLY] SCREEN MADE IN L.A. TO SHOW SUPPORT FOR HUMANE IMMIGRATION REFORM AS PART OF NATIONAL EFFORT TO PUT HUMAN FACE ON IMMIGRATION CRISIS

 “MADE IN L.A.”  Emmy-winning Documentary Continues Tour from Capitol Hill to [YOUR CITY] with Community Screening and Meeting on Immigration 
[ADAPT TO SPECIFIC EVENT]
WHAT: 

Film screening and discussion of Emmy-winning Made in L.A.
WHERE: 

EVENT NAME, LOCATION

ADDRESS

WHEN: 

DATE & TIME
SPEAKERS:

NAMES & TITLES OF SPECIAL GUESTS, IF APPLICABLE
DETAILS: 

Free and open to the public; for more information, call or e-mail Name at 

(XXX) XXX-XXXX or e-mail address or visit website address.

The film will be screened in English and Spanish with bilingual subtitles.
YOUR CITY HERE –- With the immigration debate back on the national agenda, local leaders are putting a human face on the issue of immigration at a screening and discussion of the Emmy-winning documentary Made in L.A. DATE AND TIME at VENUE HERE.  This screening is part of a national campaign around the film that brings together faith-based groups, community organizations and grassroots leaders.
Almudena Carracedo and Robert Bahar’s Made in L.A. tells the story of three Latina immigrants finding their way in the U.S. It's a very personal, human story that puts a face on the immigrant experience and draws parallels between today’s immigrants and those whose families came to the U.S. generations ago. 
"Made in L.A. is a breathtaking and deeply touching depiction of the human cost of our immigration crisis. I'm thrilled my colleagues and I had the opportunity to screen this movie on Capitol Hill. I urge anyone who is uncertain about the need for humane reform to see this movie," said Congressmember Luis Gutierrez, Chair of the Democratic Caucus’ Immigration Task Force.
This screening is sponsored by SPONSORING ORGANIZATION(S) NAME(S), which is working to achieve ORGANIZATION(S) MISSION(S). The ORGANIZATION is screening the film as an example of INSERT SENTENCE CONNECTING EVENT TO ORGANIZATION’S GOALS AND/OR CURRENT CAMPAIGNS. IF APPLICABLE, INSERT SENTENCE DESCRIBING SPECIAL GUESTS’ ROLE AT THE EVENT.
For more information about Made in L.A. and to view the trailer visit: www.MadeInLA.com. For downloadable press materials (including production notes and high-res photos), visit www.MadeInLA.com/press. For more information about SPONSORING ORGANIZATION visit WEBSITE.
